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EU Consumer Habits Regarding Fishery and Aquaculture 
Products
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CONSUMPTION HABITS REGARDING FISHERY AND AQUACULTURE PRODUCTS

QD1 QD1TT

Base: All respondents (26,669)

QD4

Base: All respondents (26,669)

Base: Respondents who eat fishery and aquaculture products at least several times a year (22,574)
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SHOPPING HABITS REGARDING FISHERY AND AQUACULTURE PRODUCTS

QD1.3 QD1.3T

Base: All respondents (26,669) Base: All respondents (26,669)

QD3

*Answer codes for ‘Preference in terms of place of purchase’ were shortened to improve readability. The full answers are: 1) At a street market, 2) At a fishmonger, a fishmonger’s stall in a market 
hall or a specialist store, 3) At the grocery store, supermarket or hypermarket, 4) At a fish farm or at the fish harbour/ fish auction or from the fisherman, 5) Online, 6) Other
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March-April 2021

CHANGES IN CONSUMPTION AS A RESULT OF THE COVID-19 PANDEMIC

QD5

Base: Respondents that eat specific fishery and aquaculture products (22,541)
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Base: Respondents who buy or eat fishery and aquaculture products at least several 
times a year (22,844)
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QD8 QD7

Base: Respondents who buy fishery and aquaculture products at least several times a 
year (21,179)
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INFORMATION ON FISHERY AND AQUACULTURE PRODUCTS

QD9 QD10

Base: Respondents who buy or eat fishery and aquaculture products at least several 
times a year (22,844)

Base: Respondents who buy or eat fishery and aquaculture products at least several 
times a year (22,844)

QD11

Base: Respondents who buy or eat fishery and aquaculture products at least several times a year (22,844)
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